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PROGRAMME LEARNING OUTCOMES 

At the end of the programme student will be able to: 

PLO1. To provide students with experience in integrating the concepts and techniques from 

the various functional areas of business and generating solutions for contemporary business 

problems. 

PLO2. To manifest the students with high level of knowledge and skills including theoretical, 

analytical and critical thinking, decision making, intellectual independence, leadership, 

planning and organization, and problem solving with paramount ability to communicate ideas 

effectively. 

PLO3. To transform the student to play a pioneering and leading role in the community, 

enabling her to take responsibilities and contribute to solving problems through innovative 

thinking, collective work, reflection, and self-development. 

PLO4. To demonstrate competence in applying the tools and techniques of Business 

Management to industry and to enable students to take intrapreneurial and entrepreneurial 

activities. 

PLO5. To develop competence to become global citizens through appreciating diversity, 

acquiring skills in digital technologies and demonstrating awareness to professional values, 

ethics and sustainability issues to solve complex business problems. 

PROGRAMME SPECIFIC OUTCOME 

At the end of the programme student will be able to: 

PSO1: Identify and evaluate the complexities of international business and its impact on 

globalization. 

PSO2: Understand trade practices, procedures, documentation and global market issues in 

today’s competitive world. 

PSO3: Gather, analyse, and evaluate business data, information and transform empirical data 

into useful and action able information. 

PSO4: Apply knowledge paradigms in creating new products and adjust the international 

strategies based on global environmental changes. 

PSO5: Apply proven theoretical and conceptual knowledge of global business challenges in 

multicultural contexts and operate effectively demonstrating teambuilding and intercultural 

communication skills. 



BACHELOR OF BUSINESS ADMINISTRATION (INTERNATIONAL BUSINESS) 

CHOICE BASED CREDIT SYSTEM (CBCS)  
 LEARNING OUTCOME BASED CURRICULAR FRAMEWORK (LOCF) 

2024 -27 BATCH  
SEMESTER- I 

 

Lang-Language                                                English-English  
CC–Core Courses    CA–Continuous Assessment 
GE – Generic Elective                          ESE-End Semester Examination  
AEC – Ability Enhancement Course   ACC – Additional Credit Course 
AECC – Ability Enhancement Compulsory Course   * - After Class hours 
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CA  ESE TOTAL 

I 

I 
TAM2301A/    
FRE2301A/ 
HIN2301A 

Tamil Paper I /  
Hindi  Paper I / 
French Paper I 

L 
 

4 
 

58 
 

2 
3 25 75 100 3 

II  ENG2301A English Paper I E 4 58 2 3 25 75 100 3 

III IB24C01 

Core I: Business 
Management and 
Organisational 
Behaviour 

CC 5 73 2 3 25 75 100 3 

III BB24C02 
Core II: Financial 
Accounting 

CC 5 73 2 3 25 75 100 3 

III IB24C03 

Core III: 
Introduction to 
Global Business 

CC 5 73 2 3 25 75 100 3 

III TH24A02 
Allied: Mathematics 
for Management- I 

GE 5 73 2 3 25 75 100 4 

IV 
NME23B1/ 
NME23A1 

Basic Tamil I / 
Advance Tamil I 

AEC 2 28 2 - 100 - 100 2 

IV NME23WS Women Studies AEC 2 30 - - 100 - 100  

I - 
V 

VI 
24BONL1 
24BONL2 
24BONL3 

Online Course 
*Online Course 1 
*Online Course 2 
*Online Course 3 

ACC - - - - - - - - 



BACHELOR OF BUSINESS ADMINISTRATION (INTERNATIONAL BUSINESS) 

CHOICE BASED CREDIT SYSTEM (CBCS)  
 LEARNING OUTCOME BASED CURRICULAR FRAMEWORK (LOCF) 

2024 -27 BATCH  
SEMESTER- II 

 

Lang-Language                                                English-English 
CC–Core Courses    CA–Continuous Assessment 
GE – Generic Elective                          ESE-End Semester Examination  
AEC – Ability Enhancement Course   ACC – Additional Credit Course 
AECC – Ability Enhancement Compulsory Course   * - After Class hours 
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CA  ESE TOTAL 

II 

I 
TAM2302A/ 
HIN2302A/ 
FRE2302A 

Tamil Paper II / 
Hindi Paper II / 
French Paper II 

L 4 58 2 3 25 75 100 3 

II ENG2302A English Paper II E 4 58 2 3 25 75 100 3 

III  IB24C04 Export and Import 
Procedures 

CC 5 73 2 3 25 75 100 3 

III  IB24C05 Strategic Corporate 
Communication 

CC 5 73 2 3 25 75 100 3 

III  IB24C06 International Human 
Resource Management 

CC 5 73 2 3 25 75 100 3 

III  TH24A10 Mathematics for   
Management- II 

GE 5 73 2 3 25 75 100 4 

IV NM24UHR 
Universal Human 
Values and Human 
Rights 

AECC 2 30 - - 100 - 100 2 

IV  *NME23B2/ 
 NME23A2 

Basic Tamil II / 
Advanced Tamil 

AEC - - - - - - - Gr. 

VI NM23GAW General Awareness AEC SS - - - 100 - 100 Gr. 

IV COM15SER 
Community Service -
30 Hours 

GC         

I - V VI 
24BONL1 
24BONL2 
24BONL3 

Online Course 1 
Online Course 2 
Online Course 3 

ACC - - - - - - - - 



 

BACHELOR OF BUSINESS ADMINISTRATION (INTERNATIONAL BUSINESS) 

CHOICE BASED CREDIT SYSTEM (CBCS) 

LEARNING OUTCOMES- BASED CURRICULUM FRAMEWORK (LOCF) 

SCHEME & SYLLABUS OF EXAMINATION 

2024 -2027 BATCH 

SEMESTER- III 
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  TAM2303A/ Tamil Paper III/          

 I HIN2303A Hindi Paper III/ L 4 58 2 3 25 75 100 3 
  FRE2303A French Paper III          

 II 
ENG2403A English Paper III E 4 58 2 3 25 75 100 3 

 III  Production and          

  BB24C07 Materials CC 7 103 2 3 25 75 100 5 
   Management          

III 
III  

IB24C08 

*International 

Marketing 

 
CC 

 
5 

 
73 

 
2 

 
3 

 
25 

 
75 

 
100 

 
4 

   Management          

 III IB24A01 / International          

   
RM24A01 

Economics / 
Business 

GE 5 73 2 3 25 75 100 4 

   Economics          

 
III BB24SBP1 

Digital Skills for 
SEC 3 41 4 - 100 - 100 3 

 Managers 

 IV NM23DTG Design Thinking AEC 2 30 - - 100 - 100 2 

I-III VI COM15SER 
Community 

Services 30 Hours 
GC - - - - - - - 

 
- 

 

I - 

V 

 

VI 

24BONL1 

24BONL2 

24BONL3 

Online Course I 

Online Course II 

Online Course III 

 

ACC 

 

- 

 

- 

 

- 

 

- 

 

- 

 

- 

 

- 

 

- 

L : Language AEC : Ability Enhancement Courses  CA: Continuous Assessment 
E : English  ACC: Additional Credit Course GE : Generic Elective 
CC : Core Courses SEC – Skill Enhancement Courses ESE: End Semester Examination 
ACC - Additional Credit Course GC- General Course 
 

  * - Internal evaluation through COURSERA for CA only, COURSERA conducted for 100 & converted to 25, ESE 

evaluation for 75 marks. 

 













































COURSE 
CODE 

COURSE TITLE CATEGORY L T P CREDIT 

BB24C07 
PRODUCTION AND 

MATERIAL MANAGEMENT 
Theory 103 2 - 5 

Preamble 

1. To make the students understand the roles/functions of production management in the 
context of business enterprise; 

2. To introduce the basic concept of Production Planning and Control, Quality and 
Materials Management and familiarize its applications in production; 

3. To understand the quality principles, frameworks, tools, and techniques for effective 
real-life applications in manufacturing. 

4. To acquaint with TQM, JIT, Six Sigma, Lean Management and World Class 
Manufacturing and their contribution towards production management. 

Course Learning Outcome 

On the successful completion of the course students will be able to 

 

CLO 
Number 

CLO 
Statement 

Knowledge 
Level 

 
CLO1 

Understand about Production, PPC, Quality
 Control, Materials Management, Supply Chain 
Management, AI, AR 
and VR. 

 
K1 

 
CLO2 

Recognize how Plant location, Master Production Schedules, 
Material Requirements Plan, Inspection and Material Handling 
Equipments are used in production. 

 
K2 

 
CLO3 

Apply advanced production techniques like KANBAN, JIT, 
Lean, World Class Manufacturing, Six Sigma and Robotic 
Process Automation 

 
K3 

 
CLO4 

Analyse how Plant Layout, Work Study, TQM, ERP, Vendor 
Rating and Evaluation can be used towards value creation 
of products.. 

 
K4 

 
 Mapping with Program Learning Outcomes 

CLOs PLO1 PLO2 PLO3 PLO4 PLO5 

CLO1 L S S S S 
CLO2 S S M S M 
CLO3 S M S L S 

CLO4 S S M S S 
  S-Strong; M-Medium; L-Low 

 



UNIT– I        (21 Hours) 

Production Management: Meaning - Nature, Importance and Scope – *Basic Functions 
of Production Management– Productivity, Efficiency and Effectiveness – Plant 
Location- Importance – Problems, Advantages and Disadvantages of Urban, Suburban, 
Rural locations – Factors. *Plant Layout – Principles* - Types and Hybrid layouts – Pros 
and Cons*. Circular Economy in Production 
 
UNIT– II        (21 Hours) 

Production Planning and Control – Functions – *Master Production Schedule (MPS) – 
Material Requirement Planning (MRP) – Bill of Materials* – Maintenance: Meaning, 
Objectives and Types of maintenance – *Work study: Method study, Time study – 
Importance – Procedure* – Types. 
 
UNIT– III       (20 Hours) 

Quality Control: Definition, Concepts, Objectives - Importance and Advantages of 
Quality Control System, * Inspection: Meaning and Kinds of Inspection, Control 
Charts - Types. *Total Quality Management: Core Concepts & Elements of TQM, - 
*Steps in implementing TQM. 
 
UNIT – IV      (21 Hours) 

Materials Management: Meaning, Objectives, and Importance, Purchasing principles – 
Purchase procedure – *Vendor Rating and Vendor Evaluation, Inventory Control – 
Types of inventories – EOQ- Safety Stock - Re-order Point – *KANBAN – JIT– 
Outsourcing. Material Planning, *Material Handling: Meaning – Principles - Categories 
of Material Handling Equipment. 
 
UNIT– V      (20 Hours) 

Recent Trends: An Introduction to ERP–*Total Productive Maintenance (TPM) - Six 
Sigma – concept, benefits, usage – *Types and Roles of Six Sigma Belts, 1SO 9000 
Systems – *Lean, World Class Manufacturing, Robotic Process Automation. *AI, 
Virtual and Augmented Reality Applications in Production, Introduction to Cyber-
Physical Production Systems (CPPS). 
 
 
Case study (Internal valuation only) 
* Highlighted text offered in blended mode. (Links Provided) 

 
 
 
 
 
 



Text Books 
 

S.No. Author(s) Title of the Book Publisher 
Year & 

Edition 
 
1 Dr. F.C. Sharma 

Production & Materials 
Management 

Mahavir 
Publication 

2024 & 
1st  Edn 

 
2 

Tony K. Arnold, Steve 
Chapman, Lloyd M. 
Clive, Ann K. 
Gatewood 

Introduction to 
Materials Management 

Pearson 
2022 &  
9th Edn 

3 
K.Aswathappa 

Essentials of Production 
Management 

Himalaya 
Publishing 
House 

2021 &  
3rd Edn 

 
Reference Books 
 

S. No Author(s) Title of the Book Publisher 
Year & 
Edition 

 
1. 

Dr.K. Vidyakala, 
Dr.N. Kathiravan, 
Dr.K. Nithyakala 

Production and Materials 
Management 

Bonfring 
Publishers 

2018 & 

 1st  Edn 

 
2. 

Chunawalla & 
Patel 

Production and 
Operations Management 

Himalaya 
Publishing 
House. 

2022 & 9th Edn 

 
3 

 
Marc Helmold & 
Brain Terry 

Operations and Supply 
Management 4.0 
Industry Insights, Case 
Studies and Best Practices 

 
Springer Cham 

2021 & 
1st  Edn 

4 
Ankita Agrawal Production and Materials 

Management 
Horizon Press 

2022 & 
1st  Edn 

 
 
Blended Learning Links 

 

S.No Topic Blended Learning Links 

 
 
1 

Basic Concept, Functions 
of Production Management 
– Productivity, Efficiency 
and Effectiveness 

NPTEL Video  : 
https://youtu.be/gJDYV2SmFeY Other Youtube 
Links: 
https://www.youtube.com/watch?v=EM6OyE1GI2E 
https://www.youtube.com/watch?v=Brkcj6ie7ic 

 
2 

 
Plant Layout 

NPTEL Video’s 
https://www.youtube.com/watch?v=IhGBUcMM-rE 
Other youtube Links: 
https://www.youtube.com/watch?v=YR5jjIeIoTg 



3 Types and Hybrid layouts NPTEL Video’s 
https://www.youtube.com/watch?v=swk6Fo-BoSA 

 
 
4 

Master Production Schedule 
(MPS) – Material 
Requirement Planning (MRP) 

NPTEL Video MPS: 
https://www.youtube.com/watch?v=VjSgga4E6VYMR 
P:https://www.youtube.com/watch?v=1kU8HG5Y9Kc 

 
 
5 

 
Work study: Method study, 
Timestudy 

NPTEL Video 
WS:https://www.youtube.com/watch?v=KNFZXNWYV
no 
MS:https://www.youtube.com/watch?v=s4ndfNx_Q8g 
TS:https://www.youtube.com/watch?v=MdtHKf_Y_f0 

 
6 

Inspection: Meaning and Kinds 
of Inspection, Control Charts 

NPTEL Video:https://youtu.be/AatGnlsOdAY NPTEL 
Video: 
https://archive.nptel.ac.in/noc/courses/noc21/SEM1/ 
noc21-me16/ 

7 Total Quality Management NPTEL Video: 
https://www.youtube.com/watch?v=ksR4Xy6tFcM 

8 Steps in implementing TQM NPTEL Video: 
https://youtu.be/yWlAOFs04go 

 
9 

Vendor Rating and Vendor 
Evaluation, Inventory Control 

NPTEL: 
https://www.youtube.com/watch?v=FAySSHQ0org 
Inventory Control NPTEL: 
https://www.youtube.com/watch?v=9tJv5COGkD0 

 
10 

KANBAN – JIT– Outsourcing. 
Material Handling 

NPTEL Video (KANBAN & JIT): 
https://www.youtube.com/watch?v=Zjx7zCjLjyw 
Material Handling: 
https://www.youtube.com/watch?v=Up1oSSJn6oM 

11 Total Productive 
Maintenance(TPM) 

NPTEL Video: 
https://www.youtube.com/watch?v=UOuTBCrW2 kY 

 
12 

Types and Roles of Six Sigma 
Belts 

NPTEL Video 
https://www.youtube.com/watch?v=Xi12Lwmz5dE 
https://www.youtube.com/watch?v=vmdBl4BXkGU 

 
13 

Lean Manufacturing and 
World Class Manufacturing 

NPTEL Video Lean Manufacturing: 
https://www.youtube.com/watch?v=G_0bl6FHo_cNPTE 
L 
Video World Class Manufacturing: 
https://www.youtube.com/watch?v=l_FMr9HfEGk 

14 AI, Virtual  and 
Augmented Reality 
Applications in 
Production 

NPTEL Video: 
https://www.youtube.com/watch?v=zLMgdYI82IE 

 
 
Pedagogy: Chalk &Talk, lecture, Seminar, PPT, Group Discussion, Activity and Case Study. 
 
 
 
 
 



COURSE 
CODE 

COURSE TITLE CATEGORY L T P CREDIT 

IB24C08 
INTERNATIONAL 

MARKETING 
MANAGEMENT 

Theory 73 2 - 4 

Preamble 
1.  To impart the students with the knowledge, concepts of the unique aspects involved in 
marketing internationally. 
2.  To give students a basic understanding of international marketing management and 
various risks associated with it. 
3.  To develop, extend and improve the ability to plan and act strategically in an 
International marketing environment. 
4.  To learn and apply skills to current on-going marketing issues involved in today’s 
competitive world. 
 

Course Learning Outcomes 
On the successful completion of the course, students will be able to 
  

CLO 
Number 

CLO Statement 
Knowledge 

Level 

CLO1 
Understand the basic knowledge, concepts, Market Selection Process, 
Setting Price, advertising Metrics and concept of international 
marketing Technology. 

K1 

CLO2 
Identify and describe the marketing functions, Market Segmentation, 
International Distribution channel, Incremental Sales and Measuring 
campaign effectiveness. 

K2 

CLO3 
Describe the Marketing mix, determinants of market selection, 
International Marketing Laws and Regulations, Gross Rating Points 
and Tracking mechanism.  

K3 

CLO4 

Apply knowledge paradigms in international marketing to gain 
insights on Marketing environment, Product communication 
strategies, International Distribution structures, International 
Promotion and Frameworks. 

K4 

  
Mapping with Programme Learning Outcomes 

CLOs PLO1 PLO2 PLO3 PLO4 PLO5 

CLO1 M S L M M 

CLO2 S S L M M 

CLO3 S M L M M 

CLO4 S S M S S 

S- Strong; M-Medium; L – Low 
 



UNIT - I           (15 Hours) 

International Marketing: Meaning - Objectives - Characteristics - Scope -Tasks - Functions - 
Marketing Environment - Controllable and uncontrollable Factors - Marketing Mix - 
Challenges - Significance - Evolution - Sales Force Management - Role of International 
Marketing in the global economy. 

UNIT - II           (15 Hours) 

International Market selection process - Determinants - Market profile - Market Segmentation 
- AI-Powered Customer Segmentation - Targeting and Positioning in global market. 
International Product Classification system - Product mix - International Product Life Cycle - 
New product development - Global branding - Packaging and Labelling - Product 
communication strategies - Global Product Policy 

UNIT - III           (14 Hours) 

Margins, Profits and International Pricing Metrics: Unit Margin - Margin percentage - Price 
per statistical unit - Price sensitivity and optimization - Setting prices to maximize profits - 
Price Premium - Reservation Price - Transfer pricing and Gray markets - Optimal price. 
International distribution channel: Structure - Types . International Marketing Laws and 
Regulations - Ethical Considerations in Global Marketing 

UNIT – IV                     (15 Hours) 

Promotions and Advertising Metrics: Promotion Metrics - Temporary price promotions - 
Baseline Sales - Incremental Sales - and Promotional Lift ‐ Redemption Rates for Coupons / 
Rebates- The central measures of advertising coverage and effectiveness - Model for 
consumer response to advertising. Advertising Metrics: Impressions - Gross Rating Points - 
Opportunities to See Cost per Thousand Impressions Rates- Frequency- Share of Voice 
Impressions. 

UNIT - V           (14 Hours) 

 International marketing Technology : Overview - Importance - Challenges - Opportunities - 
Frameworks (SOSTAC, RACE, PESO & AIDA) -   Data capturing in online space -  Types  - 
tracking mechanism - Importance of analytics in digital space -  Measuring campaign 
effectiveness - Co-marketing - Affiliate marketing - Influence marketing -Technology in 
International Service Marketing. 

 

 

 

 

 

 



Text books 

S..No. Author(s) 
Title of the 

Book 
Publisher 

Year& 
Edition  

1. Philip Kotler Marketing 
Management 

Pearson 202 &, 
17th Edn 

2. Philip Cateora, Bruce Money, 
Mary Gilly and John Graham 

International 
Marketing 

McGraw Hill  2024 & 
19th Edn 

 
Reference Books 

S. No. Author(s) Title of the Book Publisher 
Year & 
Edition 

1 Kotler-i & Mukherjee Essentials of Modern 
Marketing 

Vikas Publishing 
House 

2024 & 
1st Edn 

2 Ritika Maheshwari Udit 
Kumar Chauhan 

International Trade & 
Export Management 

Orange Books 2023 & 
1st Edn 

3 RL Varshney International 
Marketing     
Management 

Visionias 2020 & 1st 
Edn 

Coursera Links 

Unit 
I-V 

Links 

https://www.coursera.org/learn/intro-international-marketing?utm_source 

https://www.coursera.org/specializations/international-marketing?utm 

https://www.coursera.org/learn/segmenting-the-market?utm_source 

https://www.coursera.org/learn/global-marketing-building-iconic-brands 

https://www.coursera.org/learn/uva-darden-bcg-pricing-strategy-cost-economics 

https://www.coursera.org/learn/pricing-strategy 

https://www.coursera.org/learn/international-marketing-entry-execution 

https://www.coursera.org/specializations/digital-advertising-strategy 

https://www.coursera.org/learn/assess-for-success 

https://www.coursera.org/learn/customer-understanding-and-digital-marketing-
channels 

https://www.coursera.org/learn/uva-darden-artificial-intelligence-marketing 

        
 Pedagogy: Chalk &Talk, Lecture, Seminar, PPT, Group Discussion, Activity and Case Study 



COURSE 
NUMBER 

COURSE NAME CATEGORY L T P CREDIT 

IB24A01 
INTERNATIONAL 

ECONOMICS 
Theory 73 2 - 4 

Preamble 

1. To understand the concepts of international trade patterns, trade policies and address 
topical issues of international economics. 
2. To acquire the analytical methods needed and understanding of how and when to apply 
different models and approaches to events in the world economy. 
3. To offer explanations of the international pattern of trade and specialization and of the 
reasons why similar economies often trade more with each other than with dissimilar ones. 
4. To provide an understanding of the intellectual and practical problems that arises from 
the economic interaction between countries. 
 

Course Outcomes 

On the successful completion of the course, students will be able to 

CLO 
Number 

CLO Statement Knowledge 
Level 

CLO1 Understand major recent developments in the world trading 
system and analyze their effects on countries’ economies and on 
the wider international community. 

K1 

CLO2 Explain how international economic theory has been shaped by 
real world events and economic reasoning to the analysis of a 
wide range of policy issues. 

 
K2 

CLO3 Describe the economic effects of policy interventions including 
tariffs, quotas, export subsidies, anti- dumping duties, 
countervailing duties and the creation of preferential trading 
agreements. 

 

K3 

CLO4 Apply a specific framework to illustrate the connection between 
a variety of models and approaches.  

 
K4 

 

Mapping with Programme outcomes 

CLOs PLO1 PLO2 PLO3 PLO4 PLO5 

CLO1 S S S S S 

CLO2 S S M S L 

CLO3 S L S S S 

CLO4 M S M S M 

S- Strong; M-Medium, L-Low 

 



UNIT - I                   (14 Hours) 
 
Introduction to International Economics – Nature – Scope - Factors Influencing International 
Economics – *The production possibility curve*- Demand - Law of Demand- Types of 
Demand - Supply- Law of Supply- Equilibrium -  the community indifference curve – *The 
offer curve* – Mill’s theory of reciprocal demand- Kautilya’s Arthashastra on Economic 
Policies 
 
UNIT - II                   (15 Hours) 
 
Haberler’s theory of opportunity cost – Kravis’s theory of availability – *Linder’s theory of 
trade and demand* – Posner’s imitation or technological gap theory – Vernon’s product 
cycle theory – *Kenon’s theory of Human capital* – Emmanuel’s theory of unequal 
exchange. 
 
UNIT – III                 (15 Hours) 
 
Pricing and Pricing Decisions - Pricing and Output decisions – Domestic market structure 
and performance in Global markets – Changes in the Global Market Structure - *Methods 
of pricing - differential pricing* - Government intervention and pricing – International 
Price discrimination and dumping- Role of Indigenous Guilds (Shrenis) in Regulating Prices 
- Application of AR and VR in global pricing strategies.  
 
UNIT – IV                (15 Hours) 
 
Imperfect Competition and trade-- Externalities and protectionism- Welfare comparisons 
across countries - FDI and Investment Decisions - Risk and Uncertainty in Managerial 
Decision making in Domestic and International Market- Trade, Growth, Development, 
Inequality and Poverty Relationships 
 
UNIT - V                 (14 Hours) 
 
International Fiscal Policies - Business Cycle Stages - Inflation and Deflation- Anti Money 
laundering - Balance of Payments – Developments in the pattern of trade – *Exchange 
Values and Currency devaluation*- Defining Balance of Trade and Balance of Payment. - 
Equilibrium and disequilibrium in BOP -Measures to correct BOP disequilibrium. - BOP in 
India– Trade Blocs and Monetary units. 
 
* Highlighted text offered in blended mode. (Links Provided) 

 
 
 
 
 
 



Text Book: 

S.No. Author(s) Title of the Book Publisher 
Year & 
Edition 

1 Paul Krugman, 
Maurice Obstfeld, 
Marc Melitz 

International 
Economics: Theory and 
Policy, Global Edition 

Pearson  2024  & 
12th Edn 

2 Robert Carbaugh International 
Economics 

Cengage 
Learning 

2023 & 
18th Edn 

 

Reference Books: 

S.No. Author(s) Title of the Book Publisher 
Year & 
Edition 

1 
Dominick Salvatore International Economics 

(An Indian Adaptation) 
Wiley 

2024 & 
13th  Edn 

2 

B. Mahadevan, 
Vinayak Rajat Bhat, 
and Nagendra 
Pavana R.N. 

Introduction to Indian 
Knowledge System: 
Concepts and Applications 

PHI 
Learning 

2022 & 
Eastern 

Economy 
Edition 

3 
M.L.Jingan International Economics Vrinda 

Publishing 
2021& 

 4th  Edn 
 
Blended Learning Links: 
 
S.No Unit Topic Blended Link 

1 I The production possibility curve https://www.youtube.com/watch?v=3JLoi7K2_vY  

2 II 
Linder’s theory of trade and 
demand 

https://www.youtube.com/watch?v=2OK3lDY6r9U  

3 II 
Kenon’s theory of Human 
capital 

https://www.khanacademy.org/economics-finance-
domain/core-finance/investment-vehicles-
tutorial/investment-consumption/v/human-capital  

4 III Methods of pricing 
https://study.com/academy/lesson/video/pricing-
strategy-in-marketing-definition-types-examples.html  

5 III Differential pricing 
https://www.coursera.org/courses?query=pricing%20s
trategy 

6 IV Imperfect Competition and trade https://onlinecourses.nptel.ac.in/noc21_hs46/preview 

7 V 
Exchange Values and Currency 
devaluation 

https://www.khanacademy.org/economics-finance-
domain/ap-macroeconomics/ap-open-economy-
international-trade-and-finance/the-foreign-exchange-
market/v/currency-exchange-introduction 

Pedagogy: Chalk and Talk, Lecture, Seminar, PPT, Group discussion, Activity and Case 
study 



COURSE CODE COURSE TITLE CATEGORY L T P CREDIT 

RM24A01 
BUSINESS 

ECONOMICS 
Theory 73 2 - 4 

 

Preamble 
1. To introduce foundational concepts of Economics and its relevance to business 
decision-making. 
2. To develop understanding of demand, supply, production, cost, revenue, and market 
mechanisms for managerial applications using both traditional and AI-driven methods. 
3. To explore pricing and distribution theories, including the latest applications like 
AR/VR and the digitalization of pricing strategies. 
4. To analyze factors of production, wages, rent, interest, profit, and unemployment using 
both classical and modern theories. 
5. To enable learners to comprehend national income, inflation, trade cycles, and ancient 
Indian economic thought, integrating modern analytics and historical frameworks. 
 
Course Learning Outcomes 
 
On the successful completion of the course, students will be able to 
 

CLO 
Number 

CLO Statement Knowledge 
Level 

CLO1 Remember concepts of Demand, Supply, Cost, Revenue, National 
Income and Inflation. 

K1 

CLO2 Explain economic principles like elasticity, laws of returns, 
market types, factor pricing theories, and inflation. 

K2 

CLO3 Apply economic tools to measure demand elasticity, cost and 
revenue, price mechanisms, and national income through 
traditional and modern methods. 

K3 

CLO4 Analyze market behaviour, pricing under various markets, 
unemployment, inflation trends, data - driven economic decisions. 

K4 

 

Mapping with Programme Learning Outcomes 

CLOs PLO1 PLO2 PLO3 PLO4 PLO5 
CLO1 S S L S S 
CLO2 S L S M M 
CLO3 M S S M S 
CLO4 M M S S L 

S- Strong; M-Medium L – Low 
 
 

 



UNIT- I                   (15 Hours) 
Meaning and Definition of Economics - Nature - Scope  -  Firm- Industry- Objectives of firm 
- Profit Maximization-Social responsibilities of firm - relationship between micro, macro and 
managerial economics - *Demand - Meaning - Types* - Law of demand- Elasticity of 
Demand -  Measurement of Elasticity of Demand – Types and Methods -  AI driven demand 
forecasting. 

UNIT - II                   (15 Hours) 

Production - Importance - Factors  - functions - *Least cost combination - Types of Utility 
- Law of Returns - Law of Variable Proportions*-  Returns to scale - Economies of Scale 
- Law of Supply - Elasticity of Supply - Cost and Revenue - Concepts and curves. 

UNIT – III                 (16 Hours) 

Market - Meaning - Types - Equilibrium of the firm - Industry - *Fundamentals of Pricing - 
Pricing under perfect competitions*- Monopoly - Price Discrimination - Pricing under 
Monopolistic Competition - *Pricing under Oligopoly – Pricing under Duopoly - The Four 
Step Process* - Price Ceilings and Price Floors - Application of AR and VR in pricing 
strategies. 

UNIT – IV                  (16 Hours) 

Distribution - Factor Pricing - Marginal Productivity theory - Wages - Determination of wages 
-*Causes for wage difference - Trade Union and wages - Rent - Ricardian theory rent* - 
Quasi – Rent-Modern theory of rent - Interest - Profit – *Theories of Profit -Unemployment* 
- Compute Unemployment Rate - Patterns of Unemployment - Changes in Unemployment 
over the Short Run - Changes in Unemployment over the Long Run. 

UNIT - V                    (11 Hours) 
National Income - Concepts- measurement – *Problems- Uses – Leveraging Big Data 
Analytics and Machine Learning Techniques to measure National Income - Inflation - 
Types*- Causes and Control – Tracking Inflation- Measuring Changes in the Cost of Living- 
Current Trends of Inflation in India- *Trade Cycle – Stages of trade cycle - Balance of 
Payments*- Ancient Indian Practices on governance, economics, and trade- (Kautilya's 
Arthashastra) 

 

* Highlighted text offered in blended mode. (Links Provided) 
 

 

 

 

 



Text book: 
 

S.No. 
 

Author(s) 
 

Title of the Book 
 

Publisher 
Year & 
Edition 

1. N. Gregory Mankiw Principles of Economics Cengage Learning  
2024, 

10th Edn 
 
Reference Books: 

S.No Author(s) Title of the Book Publisher 
Year & 
Edition 

1. H.L Ahuja Business Economics 
Sultan Chand & 
Sons 

2022 & 
15th Edn 

2. Dr. S.Sankaran Business Economics 
Margham 
Publication 

2022 & 
3rd Edn 

3. 
Kaveri, SudhaNayak, 
Girija & Meenakashi 

Business Economics 
Sultan Chand & 
Sons 

2020& 
6th Edin 

 
Blended Learning Topics: 
S. 
No  

Unit  Topic  Blended Learning Links 

1 I  Demand Types - Meaning-  
https://onlinecourses.swayam2.ac.in/cec20_h 
s26/preview 

2 
II 

Least cost combination 
Types of utility-Law of 
Returns 

https://archive.nptel.ac.in/courses/110/101/11 
0101149/ 

3 Law of Supply  
https://onlinecourses.swayam2.ac.in/cec22_h 
s35/preview 

4 
III 

Fundamentals of pricing 
Pricing under perfect 
competitions 

https://onlinecourses.swayam2.ac.in/imb22_ 
mg04/preview 

5 
Pricing under Oligopoly 
– Pricing under Duopoly 

https://onlinecourses.swayam2.ac.in/cec22_h 
s35/preview 

6 
IV 

Causes for wage 
difference- Trade Union 
and wages- Rent 
Ricardian theory rent 

https://onlinecourses.nptel.ac.in/noc22_mg10 
3/preview 

7 
Theories of Profit 
Unemployment Compute 

https://onlinecourses.swayam2.ac.in/cec20_h 
s43/preview 

8 

V 

Problems- Uses- Inflation- 
Types 

https://onlinecourses.swayam2.ac.in/cec22_h 
s49/preview 

9 
Trade Cycle- Stages of 
trade cycle – Balance of 
Payments 

https://onlinecourses.swayam2.ac.in/cec22_h 
s49/preview 

 

Pedagogy: Chalk and Talk, Lecture, Seminar, PPT, Group discussion, Activity and Case 
study  

 



COURSE CODE COURSE TITLE CATEGORY L T P CREDIT 

BB24SBP1 
DIGITAL SKILLS FOR 

MANAGERS Practical - 4 41 3 

 
Preamble  

1. Introduce advanced Excel tools for data analysis, including data cleaning, transformation, and 
modelling for better business decision-making. 
2. Explore the use of data analytics tools and project management software to support decision-
making and improve team collaboration.  
3. Understand how automation and workflow optimization tools enhance business process 
efficiency.  
4. Implement cloud-based tools for data management, real-time collaboration, and 
backup/recovery strategies in business operations. 
 
Course Learning Outcomes  
On the successful completion of the course, students will be able to  
 

CLO 
Number 

CLO 
Statement 

Knowledge 
Level 

CLO1 
Identify key features and functionalities of Excel and analytics 
software to enhance business analysis skills. K1 

CLO2 
Explore the application of project management tools and data 
analytics software in business decision-making and 
collaboration. 

K2 

CLO3 
Analyze how automation tools can optimize business 
processes and workflow for efficiency. K3 

CLO4 
Implement cloud-based tools for effective data management, 
collaboration, and recovery in real-world business 
environments. 

K4 

 

Mapping with Programme Learning Outcomes 
 

CLOs PLO1 PLO2 PLO3 PLO4 PLO5 

CLO1 S S M M L 

CLO2 S S S M M 

CLO3 S S S M M 

CLO4 S S S L M 

 
S- Strong; M-Medium; L-Low 

 

 



 
UNIT –I           (9 Hours) 
 
Advanced Excel for Business Analysis and Reporting: Importing – Cleaning - Transforming 
Data from Multiple Sources (Databases, CSV, Web) – Data Models with Power Pivot – Advanced 
DAX (Data Analysis Expressions) – Sparklines – Slicers.  
 
UNIT – II           (8 Hours) 
 
Data Analytics Software for Decision Making - Google Analytics: Key Metrics and Reports - 
Analysing Website Traffic - User Engagement - Setting Up and Analysing Website Traffic Data. 
 
UNIT –III           (9 Hours) 
 
Project Management Software - Tools: Asana, Trello, and Monday.com - Reporting and 
integrating with Google Calendar, Slack tools - Gantt charts - Dependency Tracking. 
 
UNIT – IV           (8 Hours) 
 
Automation and Workflow Optimization - Zapier for Business Process Automation – Trello - 
Power Automate (Microsoft Flow) - Automating Repetitive Tasks.  
 
UNIT – V           (9 Hours) 
 
Data Management and Cloud Tools – Creating – Organizing - Sharing Cloud Folders - Real-
Time Collaboration - File Versioning - Backup Strategies in Cloud data - Recovery in the Cloud.  
 
Text Book: 

S.No. Author Book name Publisher 
Year & 
Edition 

1. 
Jordan 
Morrow 

Be Data Literate: The Data Literacy Skills 
Everyone Needs to Succeed 

Pearson 
2024 & 
1st Edn 

 
Reference Books: 

S.No. Author Book name Publisher 
Year & 
Edition 

1. 
George 
Mount 

Modern Data Analytics in Excel: Using 
Power Query, Power Pivot, and DAX 

O'Reilly 
Media 

2024& 
1st Edn 

2. 
Felix 
Zumstein 

Python for Excel: A Modern Environment 
for Automation and Data Analysis 

O'Reilly 
Media 

2024 & 
1st Edn 

 
 

 



COURSE CODE COURSE NAME CATEGORY L T P CREDIT  

NM23DTG DESIGN THINKING Theory 30 - - 2  

 
Preamble: 
 To expose the students to the concept of design thinking as a tool for innovation 
 To facilitate them to analyze the design process in decision making 
 To impart the design thinking skills 
 
Course Learning Outcomes 
On the successful completion of the course, students will be able to 
 

CLO 
Number 

CLO Statement 
Knowledge 

Level 

CLO 1 Understand the concepts of Design thinking and its application in 
varied business settings 

K1 

CLO 2 Describe the principles, basis of design thinking and its stages K2 

CLO 3 Apply design thinking process in problem solving K3 

CLO 4 Analyze the best practices of design thinking and impart them in 
business and individual day to day operations. 

K4 

 
Mapping with Programme Learning Outcomes 
 

CLOs PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 

CLO 1 S M M S S 

CLO 2 M S S M M 

CLO 3 S S S M S 

CLO 4 S S S S S 

S-Strong; M-Medium 
 
 
 
 
 
 
 
 
 
 
 



 
 
UNIT – 1                   (6 Hours) 
 
Design Thinking Overview: Introduction to Design Thinking and Design Research 
Strategies -Design Thinking Skills. 
 
UNIT – II                   (6 Hours) 
 
Design Thinking Mindset: Principles of Design Thinking - Basis for design thinking - 
Design Thinking Hats - Design thinking team. 
 
UNIT – III                   (6 Hours) 
 
Empathize: Definition - Listen & Empathize with the Customers and / or Users - Tools 
and Techniques. 
 
UNIT – IV                  (6 Hours) 
 
Define : Definition - Defining the Problem - Tools and Techniques - Journey 
mapping and Ideate - definition - Ideation techniques. 
 
UNIT – V                 (6 Hours) 
 
Prototype: Definition - Prototype Alternate Solutions - Test  
the Solutions - Visualization -Story Telling - Cautions and Pitfalls - Best Practices. 
 
Text Books: 
S.No. Author(s) Title of the Book Publisher Year & 

Edition 

 
1. 

 
Christian Mueller- 
Roterberg 

Handbook of Design 
Thinking Tips & Tools 
for how to design 
thinking 

 
Amazon Kindle 
Version 

 
2018 & 
1st Edn 

2.  . Gavin Ambrose Paul 
Harris 

Design Thinking AVA 
Publishing 
Switzerland 

2010 & 
1st Edn 

3. Sambhrant 
Srivastava and Vijay 
Kumar 

A Text Book of 
DESIGN 
THINKING 

Vayu 
Education of 
India 

2022 & 
1st Edn 

 
 
 
 
 
 
 
 



Reference Books: 
S.No. Author(s) Title of the Book Publisher Year & 

Edition 
 

1. 
Maurício Vianna Ysmar 
Vianna Isabel K. Adler 
Brenda Lucena 
Beatriz Russo 

Design Thinking 
- Business 
Innovation 

 
MJV Press 

 
2011 & 
2nd  Edn 

2. Moritz Gekeler A practical guide to 
design thinking 

Friedrich- 
Ebert- 
Stiftung 

2019 & 
1st  Edn 

3. J. Berengueres The Brown Book of 
Design Thinking 

UAE University 
College, Al Ain 

2014 & 
1st  Edn 

 
 

        Blended Learning Links 
 

UNIT TOPICS LINK 

 
I 

Introduction to Design 
Thinking 

https://www.digimat.in/nptel/courses/video/ 
109104109/L01.html 

Design Thinking skills https://www.youtube.com/watch?v=b-9Id- Jt_PI 

 
II 

Principles & Basis of 
Design Thinking 

https://youtu.be/6-NRiom8K9Y 

Design Thinking hats https://www.youtube.com/watch?v=bcBvFQDmmk 

 
III 

 
Empathize 

http://acl.digimat.in/nptel/courses/video/109 104109/L02.html 
http://acl.digimat.in/nptel/courses/video/109 104109/L03.html 
https://youtu.be/ls2mqHs02B0 

 
 
 
 

IV 

 
Define 

http://acl.digimat.in/nptel/courses/video/109 
104109/L04.html https://youtu.be/veixQsRnZ ZU 
https://youtu.be/6-bDSKZJEAM 

 
Ideate 

http://acl.digimat.in/nptel/courses/video/109 104109/L11.html 
http://acl.digimat.in/nptel/courses/video/109 104109/L12.html 
http://acl.digimat.in/nptel/courses/video/109 104109/L13.html 

 
 
 

V 

Prototype http://acl.digimat.in/nptel/courses/video/109 104109/L15.html 

 
 

Testing 

http://acl.digimat.in/nptel/courses/video/109 104109/L16.html 
http://acl.digimat.in/nptel/courses/video/109 104109/L17.html 
http://acl.digimat.in/nptel/courses/video/109 104109/L18.html 
http://acl.digimat.in/nptel/courses/video/109 10410 9/L19.html 

 
 
 


